MARKETING AND COMMUNICATIONS
2020

SUPER. HEROES.
Thank you to all of the Wayne State University heroes
putting their Warrior spirit into action at a time of crisis
to improve the lives of others — and at times, even
risking their safety to serve communities around our
city and around the world. Your acts are beyond heroic.

wayne.edu

As the Warrior community rose to meet the challenges posed by the COVID-19 pandemic, Marketing and
Communications helped tell their stories. This ad thanks students, faculty and staff for their front-line support during
the pandemic.
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Student Support
As students pursued their education in a time of uncertainty, we
helped encourage and guide them through this “new normal.”
From informing students of new admission procedures to
designing communications that fostered a sense of community,
MAC engaged students as they continued their academic journey.

IT’S TIME FOR YOUR NEXT STEP.
LET’S TAKE IT TOGETHER.

The world has changed, but your drive to succeed has not. As you prepare
for the next step in your academic journey, Wayne State University is
committed to helping you excel.
We’ve created a number of resources designed to support your degree
goals. From online events that connect you with faculty and staff to a
virtual tour that allows you to experience campus from anywhere, we’re
excited to show you all that Wayne State has to offer. Our test-optional
admission pathway allows you to apply without submitting an ACT or SAT
score, and our numerous scholarship programs — like merit awards and
the Heart of Detroit Tuition Pledge — continue our commitment to making
a college education affordable for all.
Take a virtual tour at wayne.edu/tour and apply at wayne.edu/apply by
Dec. 1 for priority scholarship consideration.

Communications guided prospective students
through the application and registration processes
and informed them of financial aid opportunities.
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THE BEST THING YOUR
PAST HAS DONE IS PREPARE
YOU FOR WHAT’S NEXT.

WARRIORS ARE IN THIS TOGETHER.
As you transition to online learning for the remainder of the semester — in addition to the changes that the COVID-19
health concern has brought to your social, family and professional routines — it may feel a bit overwhelming. But
Warriors are resilient. Our faculty and students are facing these challenges together, and we have no doubt you’ll be able
to navigate these changes successfully. Following are several tips to help you adapt to this new style of learning and finish
this semester Warrior Strong.

1. TAKE CARE OF YOURSELF.

Your health and well-being are our greatest concerns. Make sure you continue to eat healthy and get regular sleep.
Take time to rest, call friends and family, and, when possible, exercise. Contact your physician or the Campus Health
Center (313-577-5041) if you experience fever, dry cough or shortness of breath.

2. KEEP ORGANIZED.

Review your syllabi and instructions from professors. Keep track of changes to due dates and submission and testing
guidelines. Contact your professor to understand what online tools will be necessary for lectures, discussions and
projects. Remember to stay focused — while multitasking often sounds like a great idea, switching tasks has proven
harmful to retention and leaves students more prone to mistakes. When studying or viewing video lectures, close
distracting windows and programs.

IT’S TIME FOR YOUR NEXT STEP.
LET’S TAKE IT TOGETHER.

3. EXPLORE — AND LEARN TO LOVE — NEW TOOLS.

The world has changed, but your drive to succeed has not. As you prepare for the next step in your
academic journey, Wayne State University is committed to helping you excel.

While online learning tools such as discussion boards and video lectures may initially pose challenges, many may find
that they actually better suit their learning styles. Familiarize yourself with these tools and their features, interact with
your professors and classes via instant message and discussion boards, collaborate with team members through video
technology, and seek online productivity tools that keep you organized. You may find effective new ways of studying.

We’ve created a number of resources designed to support your degree goals. From online events
that connect you with faculty and staff to a virtual tour that allows you to experience campus from
anywhere, we’re excited to show you all that Wayne State has to offer. Our test-optional admission
pathway allows you to apply without submitting an ACT or SAT score, and our numerous scholarship
programs — like merit awards and the Heart of Detroit Tuition Pledge — continue our commitment
to making a college education affordable for all.

4. ESTABLISH A ROUTINE.

Learning from home without your traditional school routines can lead to unstructured time and a temptation to
procrastinate. To stay successful in your studies, it’s essential to set — and stick to — a routine that allows you time
to engage your professors and classmates and finish your work. Use a diary or planner to create a daily schedule that
works well for you. Discover what settings you best work and study in. Plan for moments of deep-focused work instead
of multitasking, and take 15- to 20-minute breaks between tasks. Remember to also schedule time for exercise and rest.

Take a virtual tour at wayne.edu/tour and apply at wayne.edu/apply by Dec. 1 for priority
scholarship consideration.

5. REMAIN CONNECTED.

Even though we can’t meet face to face, interaction with our classmates, family and friends is essential both to your
well-being and your academic success. Keep in touch with your fellow students via email, phone or social media.
Make plans to continue meeting online with your study group or project teams. And don’t forget to reach out to your
professors or to other Wayne State programs if you need support.
Stay healthy, and don’t forget to visit Wayne State’s coronavirus webpage for the most up-to-date campus information.

wayne.edu/admissions

Top: Advertisements encouraged students to continue their academic pursuits in spite of challenges.
Bottom (left and right): Marketing offered students tips for how to care for themselves and others, and directed
them to academic support resources.
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Warrior Safe is Warrior Strong
Throughout the pandemic, MAC played an essential role
in supporting Wayne State’s commitment to health and
safety. An integrated communication plan utilized websites,
emails, physical signage and social media to provide campus
updates and highlight safety protocols. MAC also connected
Wayne State’s health and public safety experts with local
and national media as their knowledge helped further our
understanding of the virus and guided the response on
campus and throughout Michigan.

MAC launched a website that provided the latest information on Wayne
State’s COVID-19 response, the status of campus buildings and resources,
and on-campus safety guidelines.
4

Wayne State University —
 Marketing and Communications — 2020

Warrior Safe is Warrior Strong

Campus signage informed students, faculty and staff of health and safety protocols.
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Warrior Safe is Warrior Strong

Oct. 30, 2020

We helped organize a campuswide Mental Health Day on Oct. 30, during which students were encouraged
to take a day from their studies to tend to their well-being. Staff and faculty — including President M. Roy
Wilson (top left) — called to speak with students, and MAC designed an array of e-cards (top right) to brighten
Warriors’ day.
Bottom: To recognize the contributions of students, faculty and staff, MAC helped create the Warrior Unsung
Hero Award, which the Board of Governors presented to members of the community who had gone above and
beyond to contribute to the pandemic response and the continued operations of Wayne State.
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Warrior Safe is Warrior Strong

The homepage of wayne.edu shared Warrior success stories and links to
important COVID-19 information.
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Virtual commencement
With in-person commencement ceremonies canceled,
MAC collaborated with Wayne State leadership to
host a virtual ceremony that allowed graduates to
safely celebrate their accomplishments. Both the
spring and fall commencements were conducted
online, with custom videos and webpages for each
school and college, and a variety of interactive events.
We ensured that despite the changes, all graduates
were able to commemorate their achievements.

COMMENCEMENT 2020

MAC designed, edited and
published a commencement
program (above) that was sent
to all 2020 graduates, and
launched a website (right)
hosting all commencement
activities and events.
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Virtual commencement

‘

From videos featuring university leadership to e-cards and interactive activities, our team
offered numerous options for graduates to celebrate their special day.
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WSU Branding
We work closely with our schools, colleges and
departments to help them build a unique identity
that remains in line with university standards. Logos,
signage and more help these entities develop a
brand that is easily recognizable and distinctively
Wayne State.

Wayne Pediatrics Logo

IDENTITY GUIDELINES

Variations

Primary mark

WAYNE
PEDIATRICS

The Wayne Pediatrics logo builds on the brand equity and pride of the Wayne State University primary mark, using
the shield component. The logo as displayed here should be the primary mark for Wayne Pediatrics and used for all
communications. The style guidelines pertaining to the Wayne State University brand identity logo are available
at mac.wayne.edu/identity-guidelines.

WAYNE
PEDIATRICS

The logo is artwork, not typography, and is intended to be used as a complete unit. The logo should not be
modified in any way.

X

X

100% Pantone 1225 C

WAYNE
PEDIATRICS

White
100% Pantone 561 C

100% Pantone 561 C

75% Pantone 561 C

X

X

Shield

Black

To be used on a dark background such as the
Wayne State green (PMS 561).

The one-color version is shown above. There is
no grayscale or two-color version of the logo.

Restrictions

Logo specifications

50% Pantone 1225 C

WAYNE
PEDIATRICS

Reversed

The logo is artwork, not type. Do not attempt to re-create it.
Do not resize any of the elements.
Do not change the proportion of the logo.
Do not replace or redraw any of the elements.
Do not change the colors.
Do not place the logo on items that are distracting or difficult to read.
Do not use the use the logo elements separately.
Do not add to the logo elements.
Do not pull elements from the logo to create new graphics.
Do not stretch or reshape the logo.
Do not pixelate the logo.
Do not use the logo where it isn’t clear and readable.
These logos should be used without modifications or additions. Any variations to the logos reflect directly on the overall
reputation of Wayne Health and weaken the legal protection.

Wayne Pediatrics
Wayne Health has a separate licensing agreement with Wayne State University that allows for the specific use of parts of
the Wayne State University logo. These guidelines apply to the Wayne Health logo only.

Logo Type

Colors
Pantone - 561 C
CMYK - 93 42 68 33
RGB - 0 89 79
#00594f

Pantone - 1225 C
CMYK - 0 22 84 0
RGB - 255 200 68
#ffc844

MAC’s design team developed outdoor signage for all campus buildings, and created a brand identity to help
launch new, WSU-associated practice plans.
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Social Media
With the majority of the Wayne State community off campus, social
media engagement is an even more vital part of university life. We
continue to leverage popular platforms and online tools that connect
prospective and current students, alumni, their families, and other
members of the Warrior community. These tools — including Instagram,
Twitter and Facebook — also provide ways for us to share the latest
university news and connect Warriors around the world, even when they
can’t be together.

Whether sharing safety reminders or celebrating student successes, Instagram keeps Warriors connected
while socially distant.
11

Wayne State University —
 Marketing and Communications — 2020

Social Media

Social media continues to be an important and effective way to share Wayne State news and updates,
celebrate our community, and bring the Wayne State story to the world.
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Community Communications
Wayne State is inextricably linked to the Detroit community, and has a
long-held commitment to the city and its people. Through a variety of
publications and tools, we continue to tell the story of Wayne State’s
service and dedication to Detroit and its residents.

The biannual Warriors magazine
(above) contains in-depth
features about Warriors at
work throughout the Detroit
community. The “EngageD”
newsletter (right) provides
weekly stories of Wayne State’s
involvement in the city.
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Schools and Colleges
Our schools and colleges are the heart of Wayne State, and we
collaborate closely to share accomplishments, attract students
and inform alumni. From logos and signage to professionally
designed magazines, brochures and ads that engage students,
faculty and alumni, our partnership with our schools and
colleges is one of the most effective ways to brag about the
great things happening on and off campus.

We partnered with the Law School to develop a
new website and publish a magazine highlighting
the groundbreaking work done by the school’s
students and faculty.
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Schools and Colleges

W AY N E STAT E U N I V E R S I T Y

DETROIT’S
BUSINESS
SCHOOL
LOOKING FOR EXPERTS
WHO ADVANCE MEDICINE,
DELIVER RESEARCH EXCELLENCE
AND BATTLE HEALTH DISPARITIES?
SEE BELOW.
These names belong to a team of Wayne State University School of Medicine faculty
doctors and researchers who take the responsibility of medicine and health equity
personally.
They’ve devoted their careers to instructing and mentoring more than 1,200 medical and
biomedical students each year to be some of the world’s best doctors and researchers.
Always included in their lessons is a challenge to discover new ways of eliminating health
disparities in Detroit and around the world — forever.
So, if you’re interested in learning more about our medical experts, start by reading the
list below. They’re the names of courageous Warriors dedicated to providing better
health care for all.

Are you ready to change the
future of medicine?
There’s still time to apply to
the Wayne State University
School of Medicine!
School of Medicine

Wayne State University School of Medicine is pleased to recognize the following faculty, who have distinguished themselves
this year as judged by their peers. Congratulations.
Outstanding Research Achievement Award
Assia Shisheva, Ph.D.
Department of Physiology

At the Wayne State University School of
Medicine, you’ll learn to provide patientcentered care, further health research and
take part in experiences that contribute
to the health of the Detroit community.

Urban Clinical Excellence

Women in Medicine and Science
Leadership Award
Claire Pearson, M.D.
Department of Emergency Medicine
Kamran S. Moghissi, M.D., Endowed
Faculty Award for Excellence in Basic
Science Teaching
Kezhong Zhang, Ph.D.
Center for Molecular Medicine and
Genetics, and Department of Biochemistry,
Microbiology and Immunology
Outstanding Faculty Mentor Award
Anne Messman, M.D.
Department of Emergency Medicine
Excellence in Clinical Science Teaching
Award
Diane Levine, M.D.
Department of Internal Medicine
Research Excellence Award — Basic
Sciences Researcher
Hyeong-Reh Kim, Ph.D.
Department of Pathology
Sokol Todi, Ph.D.
Department of Pharmacology
Nerissa Viola, Ph.D.
Department of Oncology
Robert Wessells, Ph.D.
Department of Physiology
Research Excellence Award — Clinical
Researcher
Jennifer Beebe-Dimmer, Ph.D.
Department of Oncology
Jason Mateika, Ph.D.
Department of Physiology
Research Excellence Award — Physician
Scientist
Lobelia Samavati, M.D.
Department of Internal Medicine

Our collaborations with the Mike Ilitch School of
Business and the School of Medicine celebrated the
accomplishments of students and faculty, and attracted
prospective Warriors.

College Teaching Award
Muhammad Jaffar, M.D.
Department of Anesthesiology
Domenico Gatti, M.D., Ph.D.
Department of Biochemistry, Microbiology
and Immunology
Maik Huettemann, Ph.D.
Center for Molecular Medicine and
Genetics, and Department of Biochemistry,
Microbiology and Immunology
Mark Favot, M.D.
Department of Emergency Medicine
Laura Smylie, M.D.
Department of Emergency Medicine
Juliann Binienda, Ph.D.
Department of Family Medicine and Public
Health Sciences
Luis Afonso, M.D.
Department of Internal Medicine
Zeenat Bhat, M.D.,
Department of Internal Medicine
Ijeoma Nnodim Opara, M.D.
Department of Internal Medicine
Pragnesh Patel, M.D.
Department of Internal Medicine
Sanjay Revankar, M.D.
Department of Internal Medicine
Neelima Thati, M.D.
Department of Internal Medicine
Jarrett Weinberger, M.D.
Department of Internal Medicine
Maysaa Basha, M.D.,
Department of Neurology
Deepti Zutshi, M.D.
Department of Neurology
Steven Kalkanis, M.D.
Department of Neurosurgery
Jay Berman, M.D.
Department of Obstetrics and Gynecology

Kang Chen, Ph.D.
Department of Obstetrics and Gynecology
Asif Alavi, M.D.
Department of Oncology
Jing Li, Ph.D.
Department of Oncology
Guojun Wu, Ph.D.
Department of Oncology
Jeffrey Zonder, M.D.
Department of Oncology
Reecha Bahl, M.D.
Department of Ophthalmology, Visual and
Anatomical Sciences
Ryan Thummel, Ph.D.
Department of Ophthalmology, Visual and
Anatomical Sciences
Stephen Lemos, M.D.
Department of Orthopaedic Surgery
Syed Raza, M.D.
Department of Otolaryngology - Head and
Neck Surgery
Jian Wang, M.D., Ph.D.
Department of Pathology
Rouba Ali-Fehmi, M.D.
Department of Pathology, Department of
Obstetrics and Gynecology
Elizabeth Secord, M.D.
Department of Pediatrics
Lynn Smitherman, M.D.
Department of Pediatrics
Rodrigo Andrade, Ph.D.
Department of Pharmacology
Michael Bannon, Ph.D.
Department of Pharmacology
Scott Millis, Ph.D.
Department of Physical Medicine and
Rehabilitation
Robert Wessells, Ph.D.
Department of Physiology
Jeffrey Stanley, Ph.D.
Department of Psychiatry and Behavioral
Neurosciences
Shibany Taormina, Ph.D.
Department of Psychiatry and Behavioral
Neurosciences
Mark Haacke, Ph.D.
Department of Radiology
Lawrence Diebel, M.D.
Department of Surgery
Michael White, M.D.
Department of Surgery
Steve Kim, M.D.
Department of Surgery, Department of
Oncology
Steven Lucas, M.D.
Department of Urology
The announced promotions are listed by
department below:
Anesthesiology
Zulfiqar Ahmed, M.D.
clinical associate professor
Shushovan Chakrabortty, M.D., Ph.D.,
clinical professor
Maria Zestos, M.D.
professor
Center for Molecular Medicine and
Genetics
Allison Jay, M.D.
clinical associate professor
Emergency Medicine
Robert Dunne, M.D.
professor
Family Medicine and Public Health Services
Juliann Binienda, Ph.D.
professor
Lawrence Fischetti, Ph.D.
adjunct associate professor
Tess McCready, D.O.
clinical associate professor
Pierre Morris, M.D.
clinical associate professor

Fatin Sahhar, M.D.
clinical associate professor
Angela Tiura, Ph.D.
associate professor

Ophthalmology, Visual and Anatomical
Sciences
Elizabeth Berger, Ph.D.
associate professor (with tenure)

Internal Medicine
Rana Awdish, M.D.
associate professor
Zeenat Bhat, M.D.
professor
Teena Chopra, M.D.
professor
Josephine Dhar, M.D.
clinical professor
Javier Diaz-Mendoza, M.D.
associate professor
Tarik Hadid, M.D.
associate professor
Raymond Hilu, M.D.
associate professor
Nashat Imran, M.D.
associate professor
Zyad Kafri, M.D.
associate professor
Sachin Parikh, M.D.
clinical associate professor
Preeti Ramappa, M.D.
clinical associate professor
Lobelia Samavati, M.D.
professor
Abdulghani Sankari, M.D., Ph.D.
professor
Ghulam Saydain, M.D.
professor
Herbert Smitherman Jr., M.D., M.P.H.,
professor
Vivek Soi, M.D.
clinical associate professor
Neelima Thati, M.D.
associate professor
Donald Tynes, M.D.
clinical associate professor
Jarrett Weinberger, M.D.
associate professor
Neurology
Iram Zaman, D.O.
clinical associate professor
Deepti Zutshi, M.D.
associate professor
Neurosurgery
Victor Chang, M.D.
clinical associate professor
Obstetrics and Gynecology
Nardhy Gomez-Lopez, Ph.D.
associate professor (tenure)
Shari Maxwell, M.D.
clinical associate professor
Office of Learning and Teaching
Zsa-Zsa Booker, Ph.D.
academic advisor III
Simone Brennan, Ph.D.
academic advisor IV
Sonal Patel, M.A.
academic services officer III
Oncology
Asfar Azmi, Ph.D.
associate professor (with tenure)
Jing Li, Ph.D.
professor
Stephan Patrick, Ph.D.
professor
Lisa Polin, Ph.D.
professor
Nerissa Viola, Ph.D.
associate professor (with tenure)
Ira Winer, M.D., Ph.D.,
associate professor
Jay Yang, M.D.
associate professor

Orthopaedic Surgery
Vasilios Moutzouros, M.D.
clinical professor
Otolaryngology, Head and Neck Surgery
Robert Deeb, M.D.
clinical associate professor
Zhengqing Hu, M.D., Ph.D.
professor
Pathology
Janet Poulik, M.D.
professor
Pediatrics
Premchand Anne, M.D.
clinical associate professor
David DaCosta, M.D.
clinical professor
Sharon Marshall, M.D.
professor
Anita Moncrease, M.D.
clinical professor
Lynn Smitherman, M.D.
associate professor
Pharmacology
Ana de Carvalho, Ph.D.
adjunct associate professor
Sokol Todi, Ph.D. (joint with Neurology)
professor
Physiology
Nour-Eddine Rhaleb, Ph.D.
professor
Robert Wessells, Ph.D.
associate professor (with tenure)
Psychiatry and Behavioral Neurosciences
Arash Javanbakht, M.D.
associate professor
Lisa MacLean, M.D.
associate professor
Mary Morreale, M.D.
professor
Gerald Shiener, M.D.
clinical professor
Radiology
Ishani Dalal, M.D.
clinical associate professor
Brent Griffith, M.D.
associate professor
Horia Marin, M.D.
clinical professor
Gauravi Sabharwal, M.D.
clinical associate professor
Courtney Scher, D.O.
clinical associate professor
Biren Shah, M.D.
clinical professor
Surgery
Alfred Baylor, M.D.
associate professor
Lydia Choi, M.D. (joint with Oncology)
associate professor
Zane Hammoud, M.D.
professor
Surya Nalamati, M.D.
clinical associate professor
Timothy Nypaver, M.D.
clinical associate professor
Lindsay Petersen, M.D.
clinical associate professor
Ilan Rubinfeld, M.D.
professor
Urology
Ali Dabaja, M.D.
clinical associate professor

med.wayne.edu

School of Medicine
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Wayne State University School of Medicine is nationally recognized,
with a reputation for urban clinical and research excellence.
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MAC’s editorial and design teams worked
with the College of Nursing to publish Urban
Health, an annual magazine providing in-depth,
visually appealing stories that highlight the
latest research and clinical developments.
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MAC designed and launched a new website for the College of Education (above left), and created
branding and signage for the Eugene Applebaum College of Pharmacy and Health Sciences (above
right), helping these schools showcase their offerings and create bold new identities.
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Enrollment Management

’20

Fall 2020 saw the largest freshman enrollment in Wayne
State’s history. We continue to support admissions efforts
throughout Wayne State’s schools and colleges. Print and
digital materials highlight our diverse community, showcase
our accomplishments and engage students throughout the
admission process. From virtual tours that provide students’
first glimpses of campus, through application and admission,
we’re proud of the work that helps new Warriors take their
first steps.

YOUR LEADERSHIP IS PAVING THE WAY
YOU’VE BEEN A WARRIOR FOR YOUR COMMUNITY
— LET US REWARD YOU FOR YOUR SERVICE.

Postcards informing students about scholarship funds
(above) and a website providing an overview of financial
aid options (right) were just two tools we used to
tell students about Wayne State’s commitment to an
affordable education.
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Enrollment Management

Communications guided students through the application and registration
processes as they prepared for their first days as Warriors.
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Enrollment Management

(Top) A virtual tour gave future Warriors a look at campus without leaving home. (Bottom)
Digital ads and social media tools directed potential students to more information about
Wayne State.
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Instagram provided a platform for current Warriors to share why they had chosen to
pursue an education at Wayne State and encourage others to do the same.
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Sponsorship
America’s Thanksgiving Parade, Crain’s Detroit Homecoming,
Detroit Red Wings games and more are iconic Detroit
experiences. Sponsoring these events allows us to support the
city we call home and increase Wayne State’s reach.

For the last three years, Wayne State has sponsored a float
in America’s Thanksgiving Parade, a Detroit tradition for
nearly a century (above left). Through our partnership
with the Detroit Red Wings, videos and graphics
expanded our reach to the thousands of fans inside Little
Caesars Arena (above right).
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Census
Detroit’s count in the 2020 U.S. Census will have major ramifications for
the city and state budgets, and on funding for Wayne State University.
We partnered with Detroit’s census workers to get the word out through
mailers, posters and other materials urging Warriors to participate in this
important count.

Flyers, online media and giveaways reminded members of the
Warrior community to participate in the 2020 U.S. Census.
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Events
Events invite potential students and those outside the
WSU community to campus for a glimpse at Wayne State’s
offerings, and to interact with faculty and students. This year,
as the pandemic forced the cancellation of in-person events,
MAC facilitated numerous virtual gatherings that allowed
Warriors and guests to safely interact.

In-person events such as STEM Day
(above, left) showcase Wayne State’s
campus to young students and provide
an opportunity for faculty to engage
with them and instill an interest in a
variety of disciplines. Events and forums
such as the Council on Foreign Relations
(above, right) assembled national
experts on campus to talk about our
culture’s most pressing concerns.
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Licensing/Warrior Pride
Licensed products expand Wayne State’s reach and provide
opportunities to share our Warrior pride on and off campus.
Through exclusive merchandise available at special events,
social media giveaways, new products continually available in
stores and online, and specially designed products for student
organizations and campus groups, MAC helps the WSU
community be Warrior Strong wherever they go.

As face coverings became mandatory on and off campus, Warriors safely displayed their
Warrior spirit through branded products, such as these cloth face coverings.
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Internal Communications
MAC guides communication between leadership, faculty, students
and staff to keep Warriors informed and engaged. Email blasts and
newsletters provide the latest news and information, while virtual town
halls and other events keep the community aware of important changes
and offer a chance for students, faculty and staff to interact with
leadership and ask questions. In a year of uncertainty, these tools were
more important to the campus community than ever.

Online newsletters Today@Wayne
(above) and Get Involved (right) keep
Warriors informed about important WSU
news and events.
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Internal Communications

Throughout the year, MAC facilitated
virtual town hall events in which university
leadership communicated important
information and answered questions from
students, faculty and staff.
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WSU In The News
In a year when most campus events were canceled and news was dominated by COVID-19, Wayne State still managed nearrecord media placements. During Fiscal Year 2020, the university was featured prominently in 930 media stories, which it
defines as Tier I placements.
Working from home, the communications team continued to serve as the primary liaison between WSU and the news
media, proactively pitching story ideas and responding promptly to media inquiries.
This year’s stories extended from Detroit-area dailies, television and radio to national media outlets such as New York Times,
Washington Post, St. Louis Post-Dispatch, Christian Science Monitor, Los Angeles Times, Wall Street Journal, USA Today, U.S.
News & World Report, Fox News, CNN, CBS, NBC, ABC, Boston Globe, Yahoo News, The Chronicle of Higher Education
and numerous international outlets.
Another component of the annual media review is the advertising value of the stories, which refers to the actual cost
of purchasing comparable advertising space for each story. The estimated advertising value of 2020’s stories is nearly
$18 million.
Through the communications office’s ongoing partnership with The Conversation — a network of not-for-profit media
outlets that publish news stories that are written by academics and researchers — in FY20, 32 Wayne State faculty members
published 48 articles that were read more than 3 million times around the world.
The office also partnered with the Office of the Provost for the third time to host Write to Change the World for 20 faculty
members. The day-and-a-half-long program is facilitated by the Op-Ed Project and trains under-represented faculty
members to take thought-leadership positions in their fields through op-eds and other media.
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WSU In The News
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